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Drug promotion amongst healthcare 

professionals is a major method of advertising 

by the pharmaceutical industry

Healthcare professionals consistently do not 

rank pharmaceutical sales representatives 

as reliable sources of information, yet they 

are regularly used more frequently than 

other sources



In studies conducted with medical staff…

most believed that drug promotion had more 

effect on the prescribing practice of their 

colleagues than on their own practice



There is a gap in the literature pertaining to 

Canadian Pharmacists and how their 

opinions and decision-making are 

influenced by drug promotion



STUDY OBJECTIVE

To qualitatively assess the beliefs and 

perceptions of pharmacist employed 

by three large urban/rural Health 

Authorities in BC regarding the 

influence of drug promotion on theirs 

and their colleagues’ practice

VIHA HREB approval granted on January 6th, 2011



STUDY DESIGN

 Web-based Survey (Survey Monkey)

 All VIHA Pharmacists invited (e-mail) 

with an advertisement to access the 

survey on-line (power over minimized)

 Consent implied by participating

 Participants fully anonymous with 

complete confidentiality                        
(IP address turned)



DEMOGRAPHICS
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22. How much would you pay to attend a non-pharmaceutical industry sponsored event with a 
credible speaker plus/minus a modest meal?

Approximately q $25 q $25-50 q $50-100 q I would not attend
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US Expenditure by BigPharma 
on Drug Promotion
(Approx 40 Billion in 2005)
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Expenditures and Profits of a pool of 
10 US BigPharma (1996-2005)

Drug promotion Manufacturing R&D Investments Profits

Greater than 30% of company sales revenue 

spent on drug promotion


